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SMP’S Notes

Influencer Marketing Success

e Step 1: Find Your Influencer
» Step 2: Craft the Right Content
o Step 3. Measure & Optimize




& @microinfluencer




FiND AN INFLUENCER wiTH
THE RIGHT AUDIENCE:

Look for influencers whose
followers match your target
demographic.

FOCUS ON ENGAGEMENT:

Prioritize influencers with high
engagement over those with
large, inactive follower counts.

LEVERAGE PLATFORMS.:

Use tools like Upfluence and
Grin to find influencers that fit
your property’s needs.

EVALUATE CONTENT QUALITY:

Ensure their content style and
values align with your property’s
vibe.



INFLUENCER - FLOP @

7,000 views, 120 likes, eleven comments and 27 shares/saves
5 total leads — 0 conversions
$1500 campaign

15,000 views, 587 likes, 23 comments and 33 shares/saves
15 tours, 8 applications, 6 leases
$2000 campaign


https://drive.google.com/drive/folders/1vAl3HNRWmuSJxCda9A_6V1Vx8scYgxKA
https://drive.google.com/drive/folders/1vAl3HNRWmuSJxCda9A_6V1Vx8scYgxKA
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DRIVE ENGAGEMENT
wiTH RENTERS:

Leverage property tours,
user-generated stories
and behind-the-scenes
glimpses into daily life
to give potential renters
a genuine, insider view
of what it’s like to call
your property home.

FoCuS onN
AUTHENTICITY:

Content should
feel raw and

genuine, not
overly polished
or scripted.

COLLABORATE 2 SET
EXPECTATIONS.:

Work closely with
influencers, but set
clear guidelines on
content creation
and compensation.




Curabitur in mauris laoreet nulla faucibus
porttitor egestas. Aenean faucibus nunc se
Vestibulum varius elit id est tempor, po

hendrerit maximus elit, quis dignis
vestibulum mollis elit, sed consg
vitae purus dignissim se

Nam nec tellus dai
suscipit maxing

£  CONTRACT 2« PROMOTiON

|et sit amet tempus ut, dictum ut nisl. Maurls
lacinia neque. Suspendisse est tortor, laoreet

Vestibu
hendre
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elan.pena
@elan.penal

peiterc
@pei_terc

MEASURE 2 OPTIMIZE

o May 15, 2023, 02:23 am

I'm still looking for new gigs, message me
and we can work something out between...
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Contracts: Be crystal clear. Define deliverables, timelines, approvals,
usage rights, and exclusivity. If it’s not in writing, it doesn’t count.

Promotion: Maximize reach with hashtags, geo-tags, cross-promotion, and
real-time engagement. Visibility = impact.

Measurement: Track what matters. Awareness (likes, views) vs. conversions
(clicks, tours, leases). Use tools like UTM links and GA.

Optimization: Analyze top content + influencer performance. Adjust strategy
based on data, not vibes.

Proving ROIl: Translate metrics into business value. Show leadership how
influencer content drives real results - not just likes, but leases
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