
Think Small, Win BIG.
Leveraging Micro-Influencers 

for Multifamily
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https://docs.google.com/file/d/1YMjq7Xsn_SmMTPSoPcmSY3UuCnMyhpiE/preview
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The Experts

Christina Singleton
Co-Founder
Show My Property

Aleena Ferlin
Micro-Influencer 

Shelby Moore
VP, New Development 
Asset Living
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Influencer Marketing Success

Step 1: Find Your Influencer

Step 2: Craft the Right Content

Step 3: Measure & Optimize 
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Find Your Influencer
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Find An Influencer With the Right Audience: Look for influencers 
whose followers match your target demographic.

Leverage Platforms: Use tools like Upfluence and Grin to find 
influencers that fit your property’s needs.

Focus on Engagement: Prioritize influencers with high engagement 
over those with large, inactive follower counts.

Evaluate Content Quality: Ensure their content style and values align 
with your property’s vibe.
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Influencer – FLOP
7,000 views, 120 likes, eleven comments and 27 shares/saves
5 total leads – 0 conversions
$1500 campaign
 
Influencer – Win
15,000 views, 587 likes, 23 comments and 33 shares/saves
15 tours, 8 applications, 6 leases
$2000 campaign

(here are images from the WIN - 
https://drive.google.com/drive/folders/1vAl3HNRWmuSJxCda9A_6V1
Vx8scYgxKA) 

https://drive.google.com/drive/folders/1vAl3HNRWmuSJxCda9A_6V1Vx8scYgxKA
https://drive.google.com/drive/folders/1vAl3HNRWmuSJxCda9A_6V1Vx8scYgxKA


https://docs.google.com/file/d/1wWfc94q1SgntlJmSLtCjHxt1dNziGvXZ/preview
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Craft The Right Content



https://docs.google.com/file/d/1LgHztKUL-mah70zzXk5gRZ0K3dD9Rs0a/preview
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Drive Engagement with Renters:  Leverage property tours, 
user-generated stories and behind-the-scenes glimpses into daily 
life to give potential renters a genuine, insider view of what it’s like to 
call your property home.

Focus on Authenticity: Content should feel raw and genuine, not 
overly polished or scripted.

Collaborate & Set Expectations: Work closely with influencers, but 
set clear guidelines on content creation and compensation.
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Contract & Promotion
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Measure & Optimize



https://docs.google.com/file/d/155a21zWBQEwVmECMCeb4woIkaYH4WQG9/preview


Craft the Right ContentRecap 

Contracts: Be crystal clear. Define deliverables, timelines, approvals, usage rights, and exclusivity. If it’s not in writing, it 
doesn’t count.

Promotion: Maximize reach with hashtags, geo-tags, cross-promotion, and real-time engagement. Visibility = impact.

Measurement: Track what matters. Awareness (likes, views) vs. conversions (clicks, tours, leases). Use tools like UTM links 
and GA.

Optimization: Analyze top content + influencer performance. Adjust strategy based on data, not vibes.

Proving ROI: Translate metrics into business value. Show leadership how influencer content drives real results - not just likes, 
but leases.



Questions?



Thank You!!
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