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The Corporate ILS 

● SEO Control

● Organic/Paid Lead Generation

● Better Brand Identity

● Greater Flexibility and 

Customization
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What We Can Learn 
from ILS Platforms?

This Could Be 
Your PMC!
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Apartments.com - Category Killer
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ApartmentList.com - Personalized Search & EDU Backlinks
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Rent.com + Zillow.com - Stronger Together
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What We Can Learn from 
Property Management 

Companies?
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Greystar.com
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Greystar.com
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Greystar.com
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Greystar.com
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Greystar.com - Shared Organic Keywords
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Tripalink.com
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Tripalink - Google SERPs
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Tripalink - Blog Strategy
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Tripalink - Shared 

Organic Keywords
● Tripalink is  a Major Contender Locally and 

Proves to Be a Major Resource for Co-Living and 
Off Campus Housing
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Tripalink.com - Shared Organic Keywords



Bozzuto.com
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Bozzuto.com
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Bozzuto.com

20



Bozzuto.com
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Bozzuto - Shared Organic Keywords
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From Invisible to Indexable: Cushman & Wakefield’s Story

A Case Study on Design, SEO & Scale
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The Problem - Why CushWakeLiving.com Was Invisible to Google

● No crawlable pages 
(state/city/property)

● Missed organic 
traffic opportunities

● Limited brand 
visibility in search
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The Strategy - Building a Corporate ILS Strategy from the Ground Up

● Partnered with Razz 
Interactive + Apartment SEO

● Goal: Create indexable State 
and City pages

● Initial test: Focused on Texas 
metros (Dallas, Houston, 
Austin, San Antonio)
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The Build Process - How We Brought the Strategy to Life

● Created SEO landing page templates 
for State + City

● Determined layout, URL structure, 
and internal links 

● Collaboration across dev, design, 
SEO, and content

● Hero section - Prominent visual 
element above the fold
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The Build Process - How We Brought the Strategy to Life

● Why Live in City/State 

Section
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The Build Process - How We Brought the Strategy to Life

● Points of Interest (POIs) 
for Showcasing Local 
Expertise
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The Build Process - How We Brought the Strategy to Life

● Why Choose Cushman 

& Wakefield Section w/ 

Call to Action (CTA)
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Content & Optimization - More Than Just Pages – We Built Experiences

● View Our Communities Section

● Automatically updated listings 

based on State/City

● Easily Manage a Large Amount of 

Communities with Minimal Manual 

Updates
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The Build Process - How We Brought the Strategy to Life

● FAQs w/ Schema markup 
Section for More Context and 
Relevance

● Boost Placement in AI 
Overviews and Instant 
Answers
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Launch & Tracking - From QA to Live Rankings
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Launch & Tracking - From QA to Live Rankings

● Before and After Local Rankings 
for Local Brand Terms, Local 
Search Terms and FAQs
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Early Wins - Momentum in Motion

● Now Being Showcased for Local 

Branded Search Terms in Google AI 

Overviews
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Early Wins - Momentum in Motion

● Gaining Local Organic Rankings in Bing 

for Long Tail Search Terms
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Early Wins - Momentum in Motion

● Utilize City Pages for Corporate ILS PPC Strategy 36



CushWakeLiving.com - Shared Organic Keywords
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Anchor Pacifica’s Digital Makeover: From Outdated WordPress to Corporate ILS Dominance

A Case Study in Corporate Website Redesign, Search Visibility, and Future-Proofing
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The Problem - The Limitations of an Outdated WordPress Setup

● Outdated design and 

limited scalability

● No true Corporate ILS 

structure

● Missing SEO 

fundamentals for state, 

city, and property 

visibility
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The Problem - The Limitations of an Outdated WordPress Setup

● Limited City Page/ 

Community Profile 

Visibility on Search 

Engines 

● Needed More Schema 

Markup to Identify 

Community

● Needed Real Time 

Pricing and Availability 

for Floor Plans
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The Solution - Brand New Corporate ILS Theme Design

● Introduced a new, SEO-first 

Corporate ILS theme

● Focus: Better design, 

performance, functionality

● Built to support scalable organic 

growth + conversion-focused 

design
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SEO Content & Schema Strategy - Smart Copy That Performs in Local & AI Search

● Created original content for:
○ Blogs
○ Localized FAQs
○ “Why Rent Here” lifestyle sections

● Applied schema markup:
○ FAQs
○ LocalBusiness
○ Article

● Designed to appear in Google AI Overviews 
+ ChatGPT-style engines
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Community Profiles - Turning Each Property into Its Own Digital Asset

● Each community profile optimized for:

○ Organic SEO (Local keywords, 

schema)

○ Paid landing pages (PPC-ready)

○ Local Google/Bing/ChatGPT search 

visibility

43



Live Rankings Add PS Anchor Pacifica Screenshot

● Before and After Local Rankings 
for Local Brand Terms, Local 
Search Terms and FAQs
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Search Engine Indexability - Now Fully Discoverable Across Google & Bing

● Before: minimal indexation
● Now: site architecture optimized for:

○ Search engine crawlers
○ Featured snippets
○ Google/Bing/ChatGPT
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AnchorPacifica.com - Shared Organic Keywords
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Strategic Implementation: Building 

Your Own Corporate ILS
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Strategic Implementation: Building Your Own Corporate ILS

1. Define the Vision & Goals

2. Choose Your Platform

3. Design the Site Architecture

4. Develop Localized SEO Content

5. Build & QA the Site

6. Launch & Submit to Search Engines

7. Track Performance & Iterate

8. Layer in Paid Ads & Campaigns
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NMHC Top 10 PMC’s
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Top Players By Domain Authority
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Thank You!

Download Presentation 
& Corp. ILS Action Plan
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https://apartmentseo.com/free-marketing-analysis/
https://anchorpacifica.com/
https://www.cushwakeliving.com/

