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BRANDING CASE STUDY:


THE COLLECTIVE

SECRETS TO AN EFFECTIVE BRANDING PROCESS 

• How to approach research  
• Build a brand that is more than a logo 

• Work with third-party partners 

• Inject your brand into your operations 
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HOLLI BECKMAN 
CHIEF MARKETING OFFICER 


OF WC SMITH


@Apartmentalist 

        COME FIND US WITH QUESTIONS! WE WANT TO HEAR FROM YOU! 

MIKE WHALING 
PRESIDENT & FOUNDER 


OF 30 LINES


@30Lines 

BARBARA SAVONA 
CEO & FOUNDER


OF SPROUT MARKETING


@SproutMarketing
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Holli Beckman, CMO of WC Smith 
HBeckman@wcsmith.com  

Mike Whaling, President & Founder of 30 Lines 
mike@30lines.com 

Barbara Savona, CEO & Founder of Sprout Marketing 
barbara@watchyourbusinesssprout.com 
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