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PULSE CHECK

How many audience members are Marketers? Recruiters? Others?

Does anyone here have an employer branding strategy in place?

As a marketer, are you regularly engaging with your recruiting team?

Anyone NOT having trouble hiring team members?



THINGS TO GET EXCITED ABOUT:

The ‘Why' behind the ‘What’: Diving into the importance 
of Employer Branding

Answering “What's in it for marketers who partner with 
recruiting?"

Takeaways to take away: Steps to equip & organize 
your Employer Branding journey including 
downloadable guide
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Employer Branding

Builds 
Credibility

Aids 
Recruiting

Better 
Candidates

New Market 
Promotion

Boosts 
Retention

EMPLOYER BRANDING DEFINED

THE MOST IMPORTANT PART OF THE EMPLOYEE VALUE 

PROPOSITION AND THE IDENTITY THAT THE ORGANIZATION 

COMMUNICATES EXTERNALLY AND INTERNALLY.



ROI OF EMPLOYER BRANDING - THE WHY

86%
Of job seekers 
research company 
reviews before 
deciding to apply

75%
Of job seekers 
more likely to 

apply if employer 
is active

65%
Of job seekers will 
read at least 5 
reviews before 
forming opinion



RECRUITERS NEED MARKETERS
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Companies must present information to candidates in 
a way that stands out in a sea of "now hiring" ads

The days of posting & waiting are over - companies need 
to “apply to the candidates”

Marketing can make Recruiting better by bringing 
their expertise of attracting residents to properties to 
the candidate experience



A SEAMLESS PARTNERSHIP

“Marketing amplifies the brand, but it's every department's responsibility to 
bring the brand to life.” - Kiki Bhaur

Partnering with Recruiting: Does Not Necessarily Mean More Work

Complementary Functions:  Attract & Convert, External Focus

Building & Recycling Content:  Brand Consistency Across Org

Medium Matters:  Content Must Match Medium

Messaging Priorities: Highlight Mission, Values, DEI over job qualifications



Play the long game

A strong brand will 
attract candidates for 
immediate hire and 
passive candidates 

who could be future 
employees

TAKEAWAYS:  THE FIRST STEPS

Initiate Conversations

Engage Leadership & 
Talent Teams to 
implement an 

Employer Branding 
strategy

Reduce hiring costs

Identify efficient and 
creative ways to 

generate candidate 
interest



OPPORTUNITY TO EDUCATE RECRUITERS

Help recruiting get away from 'Post & Pray'

Ditch the recruitment buzzwords 

Create the content that matters most to a candidate instead 
of repeating what we think they want to hear



KEEP CONTENT CREATION SIMPLE

Self Service 

Templates and 
graphics make 

recycling content 
easy for recruiters

Tools

Create tools and 
content options 
for recruiters to 

use

Recycle Content

Repurpose.
Re-Engage.

Retain.



EMPLOYEES ARE ADVOCATES

Traditional marketing will be based on understanding customers’ needs and then 
convincing them to buy the firm’s products, but advocacy is based on maximising the 

customers’ interests and partnering with customers’ (Urban, 2005)

New Hire Top 10 Takeaways in First 90 Days

Top 5 Reasons I Love Working at My Company 

Highlighting Career Path, Growth, & Promotions

Welcoming New Hires or Announcing Acquisitions

Celebrating Company Wins and Awards

Urban, G. (2005). Customer Advocacy: A New Era in Marketing?. Journal of Public Policy & Marketing, 24(1), pp.155–159.



WHEN COMPANIES GET IT RIGHT:













WHEN COMPANIES GET IT RIGHT:
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Company websites should tell a story and answer questions for a 
candidate before they apply. Make them want to apply.

Formulate values and illustrate how they guide your organization.  
Be creative in showing career path, perks, and benefits.  Show your 
culture without saying it. 

Your careers page might be your only opportunity to shine. 
Stay away from generic descriptions of your company or 
bulleted lists of jobs (like we did here).

WEBSITES







•

MORE THAN A JOB LISTING



PROCESS TRANSPARENCY







REEVALUATE RECRUITING STRATEGY

Support your Employer Branding conversation with talking points 
for partnering with the recruitment team.

Provide examples of how other organizations are leading the 
recruiting & marketing partnership through Employer Branding.

Provide a means to start, continue, or accelerate the Employer 
Branding conversation within your respective orgs.

The ‘What’ & ‘Why’

Reasons to Partner

Content Takeaways



James Ellis (LinkedIn)
’Employer Branding Nerd': Talent 
Chooses You & Employer Brand News 
newsletter

Swift Bunny
2022 Employee Engagement Risk 
Report: Identifying the Operational 
Risks to Employee Retention for 
Owners/Managers of Rental Housing

ADDITIONAL RESOURCES
Katrina Kibben (LinkedIn) 
Three Ears Media 
Crafting Job Postings with an 
Authentic Recruiting Voice

Rachel Taculad (LinkedIn)
Employer Brand & Recruitment 
Marketing Strategist: The Talent Brand 
Manager

Glassdoor Resources
Employer Branding 101
https://www.glassdoor.com/employers/r
esources/employer-branding-101-why-
how-and-proven-roi/

GEM
Recruiting Trend Report 2022

https://urldefense.proofpoint.com/v2/url?u=https-3A__www.google.com_url-3Fq-3Dhttps-3A__www.glassdoor.com_employers_resources_employer-2Dbranding-2D101-2Dwhy-2Dhow-2Dand-2Dproven-2Droi_-26sa-3DD-26source-3Deditors-26ust-3D1650541945171648-26usg-3DAOvVaw1EG6ZP3VLq4Rr7vY1AFF5u&d=DwMFaQ&c=euGZstcaTDllvimEN8b7jXrwqOf-v5A_CdpgnVfiiMM&r=OJLKQIh4VebqD4Z-H76Q63UFunL3ICc2cZO7G44UxlXNRvLEWSFZHjWAAcPLGBGH&m=DO1qW4az2loEJNykwl-B_Q2U7UdQXmmB3BH5aeWF6oE&s=UcawXDXO87HpEQZF0xfxfO9f5FnpP3MBHPyp7jZDlBw&e=


ADDITIONAL RESOURCES

Employer Branding Guide
Sarah Thompson & Todd Allen
Tips to Take Your Employer Branding to 
the Next Level

A special thank you to Meg Cressey, 
Knock CRM, for her work on the guide! 
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Thank you

Sarah Thompson
sthompson@knockcrm.com

409.920.5336

Todd Allen
todd.allen@partnerwithconnect.com

502.299.1098 m | 502.805.7550 o



Glassdoor Enhanced Profile
Mirror Content to Company Website

Actively Review & Respond to Reviews

ADDITIONAL RESOURCES
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